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Introduction

This document has been developed to provide you with guidelines on proper usage of our
corporate logos, colors, and layouts. Following these guidelines will help ensure the consistency
needed to project ZOLL as a well-established and credible global corporation.

We have had a long-term strategic goal as a company of “owning resuscitation,” which we've
accomplished, according to branding research conducted in 2012. ZOLL may have started out

as a defibrillation company more than 30 years ago, but we are much more than that today. It

is through products like LifeVest® and Thermogard XP®, in addition to truly unique offerings like
the X Series®, R Series®, AutoPulse®, Real CPR Help®, See-Thru CPR®, and RescueNet® software
solutions that ZOLL has realized the goal of becoming the world leader in resuscitation. \We have
the opportunity to continue to expand further into critical care and other related fields under the
ownership of Asahi Kasei and have already grown our product line.

Our aim is to create a clear, consistent, and understandable brand identity in our customers’
and stakeholders” minds. The materials you develop using this guide will help us achieve
this objective. It gives you a starting place from which to create whatever communications
pieces are necessary, whether a PowerPoint presentation, trade show booth graphics,
promotional flyers, direct-mail pieces, or other print or electronic sales and marketing tools.

This document is updated as things change or get added (e.g., a ™ becomes an ®, or a new
product is introduced). It will be posted on Share It under Marketing, and available by request
from Marketing Communications in Chelmsford, so be sure to check periodically to see if there
have been any updates to the version you are using.

Any questions should be directed to Chris Pearlstein at cpearlstein@zoll.com or 978-421-9168.

Thank you,

In-house Communications Team

Obijectives

Consistently convey the uniqueness of ZOLLs products through a distinct and memorable corporate identity.
Differentiate ZOLL from competition by applying a distinct look and feel that will help build awareness for
Z0LL and its products.

Ensure continuity of graphics and messaging across all product lines, markets, offices, franchises,

and countries.



logo Guidelines

The Z0LL logo in Pantone 3005 is the preferred
usage in most instances.

Never modify the ZOLL logo in any way.

The ZOLL logo should always be printed in
Pantone 3005 ZOLL Blue (100C, 34M, 0Y, 2K or
R22 G138 B203).

In cases where color is not available, printing
in all black is acceptable.

When using the logo on black or dark color
background, print all white.

Avoid placement of logo over photography
or light color backgrounds, or in headlines
and sentences.

No other color combinations than the above
mentioned should ever be used.

The ® should be at the base of the last “L.”

Clear Space

A minimum space equal to one-half the height
of the letter “Z" in the ZOLL logo should be
maintained around the logo.

Company Name Usage
Z0LL Medical Corporation

Always capitalize “Z0LL" when speaking about
the company. First reference should be “Z0LL

Medical Corporation”and then just ZOLL afterwards.

Paul M. Zoll, MD First reference as above,
then “Dr. Zoll” thereafter. This is one exception
to “Z0LL,” since it is a person’s name.

The other exception is in the company’s website
address, which is all lower case, www.zoll.com
and in email addresses, jsmith@zoll.com.
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Logo Guidelines — cont.

Do not change the space between the letters ZP{ L

Do not distort or alter the type in any way L
Do not outline the logo l,
®

Do not use the logo on a textured or patterned

background

Do not enclose the logo within a shape 5 L
Do not add styling to the logo, including a

shadow, bevel, etc. L®

Do not use the logo in copy Products pf ZOLL



Logo Guidelines for ZOLL Japan

« The Asahi Kasei logo in Pantone 2935 is the
preferred usage in most instances.

« Never modify the Asahi Kasei logo in any way.

« The Asahi Kasei logo should always be printed
in Pantone 2935 Asahi Kasei Blue (100C, 60M,
0Y, 0K or RO G91 B172).

In cases where color is not available, printing
in all black is acceptable.

» When using the logo on black or dark color
background, print all white.

« Backgrounds of various colors and patterns may
be used with the Group Logo. It is essential,
however, to maintain ready recognition and
readability of the Group Logo by using the Group
Color Asahi Kasei Blue (or an Approximation
Color) or black for the Group Logo on white or
pale color backgrounds, and white on dark or
complex backgrounds.

» No other color combinations than the above
mentioned should ever be used.

Clear Space

« The Group Logo should always be surrounded by
an open space, or “isolation zone,” extending on
all sides at least one-half the full height of the
Logo.

e
AsahiKASEl -




Proper Usage Guidelines

The following are proper usages of

/0L L-related names and products. These
guidelines should help increase quality
and consistency in all company materials
and correspondence.

The first mention of a ZOLL product should
include its ™ or ® symbol.

In keeping with no longer using individual
product logos, we are also no longer
using bold, italics, or type treatments
such as dots on our electrode product
names.

IPR Solutions
ResQPOD®

ResQCPR™ Systems
ResQGARD®
ResQPUMP®
Ventilator Solutions
AEV®

EMV+®

Eagle II°

Smart Help™

Resuscitation Solutions
AED Plus®

AED Pro®

AutoPulse® Resuscitation System
(usually first mention) or AutoPulse®.

CodeNet”

CodeNet® Writer

CodeNet® Central

Code-Ready® (usually first mention)
CPR Dashboard™

CPR-D-padz® Electrode (singular)
CPR Index™

CPR Stat-padz®

Dura-padz

E Series®

EasyRead Tri-Mode Display™
LifeBand®

LifeVest® Wearable Defibrillator (usually first
mention) or LifeVest®

M Series® or M Series® CCT
OneStep™ System

OneStep™ Pediatric CPR Electrodes
OneStep™ Resuscitation Electrodes
OneStep™ Cable, etc.

Pedi-padz® Pediatric Electrodes
Pedi-padz® Il Pediatric Electrodes



Proper Usage Guidelines — cont.

Resuscitation Solutions - cont. Propagq is a registered trademark
PocketCPR® of Welch Allyn

Power Infuser® Propag® LT

Pro-padz® Multi-function Electrodes Propag® M

Protocol Assist Code Markers™ Propag® MD

Rapid Cable Deployment System™ Smartcuf®

Real CPR Help® SureBP®

Z0LL Rectilinear Biphasic™ waveform (RBW)

Program Management
1A®
R Series PlusTrac™

See-Thru CPR®

Sense ‘'n Sync™

PlusLearning™

_ _ Data Management Solutions
Stat-padz® Multi-function Electrodes
Data Comm™

RescueNet® 12 Lead

RescueNet® Billing

Stat-padz® Il Multi-function Electrodes
SurePower™

SurePower™ Battery RescueNet® Code Review

SurePower™ Charger (usually first mention
ger | / ! RescueNet® CommCAD

SurePower ™|
RescueNet® Crew Scheduler

V-pak® Electrode :

. RescueNet® Dispatch
X Series® " Net® ePCR Sui
Note: It is no longer necessary to bold or escuelNet e urte
italicize any electrode/padz names. RescueNet® FireRMS
Masimo and its technology require RescueNet® Insight
registered trademarks RescueNet® Link

Masimo®rainbow® SET Sp0,/SpC0®/SpMet® RescueNet® Navigator
Note: There is no registered trademark

®
on SET. Credit line should read: Masimo, RescueNet™ Resource Planner

Rainbow, SET, SpCO, and SpMet are RescueNet” @Work
trademarks or registered trademarks of RoadSafety®
Masimo Corporation. SafeForce™
Microstream is a registered trademark 70LL® Online

of Oridion Medical 1987 Ltd.

Microstream® etCO, Measurement Technology
(In ad copy, “Measurement Technology” may
be deleted.)




Proper Usage Guidelines — cont.

STx and related accessories:
STx™

STx™ Surface Pad System
STx™™ Surface Pads

STx*™ Surface Pad Set

STx™™ Thigh Pads

STx™™ Patient Vest

STx™ CoolRepeat® Temperature

Management Solutions
Coolgard 3000®

Cool Ling®

lcy
Innercool®
VTM™

Quattro®

®

Solex®

Stx™

Thermogard™
Thermogard XP® (TGXP)

Other
LIFEBRIDGE®
NeuroFlo™

FloControl™



ZOLL Boilerplate

Press Releases and Marketing Literature
Please use the following language at the end of all press releases or as a company description
for general purposes, including on the back page of marketing literature whenever possible.

About ZOLL Medical Corporation

Z0LL Medical Corporation, an Asahi Kasei Group company, develops and markets medical
devices and software solutions that help advance emergency care and save lives, while
increasing clinical and operational efficiencies. With products for defibrillation and monitoring,
circulation and CPR feedback, data management, fluid resuscitation, therapeutic temperature
management, and ventilation, ZOLL provides a comprehensive set of technologies that help
clinicians, EMS and fire professionals, and lay rescuers treat victims needing resuscitation and
acute critical care. For more information, visit www.zoll.com.

About Asahi Kasei

The Asahi Kasei Group is a diversified group of companies led by holding company Asahi
Kasei Corp., with operations in the chemicals and fibers, homes and construction materials,
electronics, and health care business sectors. Its health care operations include devices and
systems for acute critical care, dialysis, therapeutic apheresis, transfusion, and manufacture
of biotherapeutics, as well as pharmaceuticals, diagnostic reagents, and nutritional products.
With more than 30,000 employees around the world, the Asahi Kasei Group serves customers
in more than 100 countries. For more information, visit www.asahi-kasei.co.jp/asahi/en/.



Photography

The use of photographic images within the ZOLL
visual system is very important. This is where
our customers can envision themselves using our
products in different environment settings.

It's important that the photo helps visually
communicate the “ZOLL story.” We want the
photography to represent a “true” natural setting
while connecting with our audience.

When possible the focal point should be on our
key audience/market, whether it's a paramedic,
doctor or dentist, with the product in use by the
customer or professional as opposed to primarily
on the victim or product. It's important to capture
the emotional aspect of the scene through proper
lighting, environment and settings.

When applied to literature or online usage,
silhouetted product photography is combined
with the environment photos to tell the
complete story. When applied in a tradeshow
setting, the same remains true by using the
environment photography in conjunction with
the actual ZOLL products.




Photography — cont.




Typography

Headlines Futura Light

+ Futura Bold, Heavy, Book ) .
Futura Light lialic

* No limit to the point size

Futura Book

Subheads C
« Futura Bold, Heavy, or Medium Futura Book ltalic
+ Same point size and leading as body text Futura Bold

Body Text Futura Bold Italic

« Futura Light or Univers Light Condensed

« Suggested point size: 10.5 point

. Suggested leading: 13 point Univers Light Condensed

Minimum leading: 12 point Univers Light Condensed Italic
Maximum leading: 18 point .
Univers Bold Condensed
White Papers Univers Bold Condensed Italic
 Adobe Garamond and Futura Mix
Web Adobe Garamond Regular
« Futura (major heads and subheads) ‘
« Open Sans (navigation block copy and Adobe Garamond Regu/olr Italic
body copy) Adobe Garamond Bold
Adobe Garamond Bold Italic

Fonts can be purchased at
www.fonts.com.



Colors

The primary color in all ZOLL printed

material is Pantone 3005 (100C, 34M, 5K),

and in ZOLL web/e-mail material is hex
color #0002C8.

Secondary colors may also be used
when appropriate. Some suggested uses
are for charts and graphs.

The colors on this page may not print to
accurately represent the colors listed.
Please refer to the formula noted.

ZOLL Blue
Pantone 3005

100C, 34M, 5K

Suggested Secondary Colors

92C, 81M, 21K

50C, 99Y

50% Tint 100K

Web and E-mail Blast Hex Colors

#0082C8



Marketing Materials — General Guidelines

Mandatory Elements
« Copyright
All marketing materials should include
copyright and notice:
©2015 ZOLL Medical Corporation.
All rights reserved.

* legal type

Trademarks that appear In any marketlng g;&eguzlozl.?/{*e;zg)g;?;gonon Al rights reserved.

AutoPulse, LifeBand, and ZOLL are trademarks or registered frademarks

p|eCBS ShOU|d be ||Sted as part Of the of ZOLL Medical Corporation in the United States and/or other countries.

All trademarks are the property of their respective owners.

legal copy after the copyright. Thermogard XP Copyright
Only InC|Ud8 trademarked names that ©2015 ZOLL Medical Corporation. All rights reserved.

Thermogard XP and ZOLL are frademarks or registered trademarks of
ZOLL Medical Corporation and/or ZOLL Circulation Inc. in the United
are referenced . States and/or other countries. All frademarks are the property of

their respective owners.

Note: It is no longer necessary to separate out
trademarks and registered trademarks when

the approved legal copy to the right is used.

+ Addresses
The corporate address always appears
on all materials. When space allows,
include direct sales subsidiary locations
organized alphabetically. When space
is limited, use just the Worldwide
Headquarters address followed by the
statement, “For the ZOLL location nearest
you, visit www.zoll.com/ contacts.”

« References, if used, should be formatted References
. 1. Kemn K, ef al. Bailliere’s Clinical Anaesthesiology. 2000;14(3):591-609.
as fOHOWS 2. Halperin HR, et al. Journal of the American College of Cardiology.

1. Kern K, et al. Bailliere’s Clinical 2004 a4l 2z14-2220

Anaesthesiology. 2000;14(3):591-609.

NOTE: Journal names can be abbreviated fo save space




Marketing Materials — General Guidelines - cont.

Printing Specifications
« Paper stock
— Brochures up to 8 pages: 100 Ib. Chorus
Art cover (or comparable stock)
— Brochures 12+ pages:
100 Ib. Chorus Art text and
100 Ib. Chorus Art cover
(or comparable stock)

— Tech Notes:
80 Ib. Chorus Art gloss text
(or comparable stock)

« Bindery/folds
— 6 pages: barrel fold
— 8 pages: saddle-stitch

« Inks and varnish
— 6/6: Four-color process plus PMS 3005
and spot gloss varnish (photos)
— White Papers: Black with no varnish
— Z0LL logo should print PMS 3005
and black when possible



Marketing Materials — Brochures

The cover of brochures must contain these
elements: ZOLL logo, product name or category, AutoPulse’
headline, and product oriented photography to
support the ZOLL brand.

The inside of each brochure should be
determined by the content and the specific
product. Product photos, captions and
call-outs are all acceptable.

THE SYSTEM FOR
HIGH-QUALITY CPR

IT'S ALL ABOUT OUTCOMES

Mumecous sudios comparing the AutaPulse ko mans OFR

choarly demonsrals s many benshts for pofients, And by

vary Imponont mecsns of easciation success, the AuoPulss o —
cutperioms plsondriven mechanioal CPR devices, o —

3
Highest reported survival for all thythms. o
Amcng the kugs prospecive iricol vk thol have E
boon publshed using an avormaled CPR divice, the
AustcPulse has achieved the highost sunval sale. In the CRC
[Cirouoon Improving Rasusciiation Com) ial, the ovorl|
survva-odischarge sake was. K0, 2% —amang tha highost aver
achaovd In an cutolhospaal cordias amest [OHCA] vial £ 30205 bt o e CBC 4l o st e
Tha PARAMEDAC. tral, which e o plstondiiven mochankcal i the PARAMEDIC wisl wen st 6,64,
CPR davica, hod @ 30-day svival rote of jud 6.6%.7

E —

Enhanced circulation Unmatched impact on ROSC

uitple comporctis shudies b impecved Whils pstcerdimmn sormel CPR dovices
vial signs becouse e AutoPubse drives supanor blood ow, haren shown no banalit in impecving ROSC
resding I coronary perusion prossuro kevels 3% higher ks when comparsd to manual CPRLY
than #rose of semal compressions, poslftvely Impacting the AatcPulss has incemed ROSC e
ROSC and sunvval In ermirous shudias >0

AutoPylse drives RO rodes up




Marketing Materials — Brochures — cont.

Front Cover Layout Guidelines
 5.51n. photo, 2 in. down from the

top of page as the ZOLL logo
« Product name in upper left « /0LL logo in upper right
Gin. 2in. .
—> — 6.3in.

\

1in.
Product Name
Futura Bold

(2 lines or 1 line at

bigger font size to
lock up with logo)

5.95in.

utoPulse’ FQI:E

THE SYSTEM FOR
HIGH-QUALITY CPR

« Headline in Futura Bold set flush
left above photo on same baseline

Z0LL Logo

Photography starts with .5 in

feathered image



Footnotes
7 pt. Futura Light
10 pt. leading

Boilerplate with
new Asahi Kasei
tagline

Marketing Materials — Brochures

— cont.

Back Cover Layout

“What surprised us a lot about the use of the AutoPulse was the
endurance of the batteries. Even in cold conditions, the device

can continve to operate for 45 to 60 minutes.”*

— Axel Mann
Chief Medical Director, Air Zermatt

*Tha typical initial batiery run time for o nominal pafient is 30 minutss,

rezermaty, g,

— 3 lyon R, atal. Rasusciiction. 201593102106, “Sksinmatz ), ot al. Acta Ancesthesiol Scand. 2008; 52908913
Wik L, ot al. Resuscitation. 2014;85:741 748 SPoradis MA, st al. Circulation. 2009; 120:51457
“Perking G, =t al. The larest 2015:3B5(997 21947955 Swanson M, et al. Circulation. 2006;114:1_554
“Westiall M, et al. Crit Care Med. 2013 Jub41(7): 17821789 “lannings PA, ot al. Resuscitation, 2010.09.093;520.
“Ong ME, st al JAMA 2008; 205:2629-2637 Vidris &H, st al. Circubtion. 2012;126:BBS 2281 3-4HA

“Casner M, =t al. Prehosp Emerg Cars. 2005,9:61-67

For-subsidiary-addrs: &

ZOLL MEDICAL CORPORATION =
————— An Asahi Kasei Group Company | 269 Mill Road | Chelmsford, MA 01824 | 976-421-9655 | B00-804-4358 | wwwzoll.com
Copyright @ 2015 Z0UL Medical Corporaiicn. 41 rights reserved. Advancing Resusciiation. Today., AulcPube, UiBond, Rescuehel,

R

GROD, ond ZOAL are frademarks or regisierad frademarks of ZOLL Medical Corporation In the Uinied Skles ond /or otfer
countriss. Al other odemarks ore the propery of their raspeciive cwners.

Printed In US.A.
MCNEP 1503 0091

¥
fax numbers, as well as other
global locations, please go to
wavew zoll.com/contacts.

ZOLL

Company name
PANTONE 3005 C

13 pt. Futura Medium
360 pt. tracking



Marketing Materials — Specification Sheets

Specification sheets should
follow this template.

20

AED Pro

Technical Specifications

High-Glualify OPR and Minimol Pausing, Every Time

Real CPR Help® provides you with sechime leedbock on both the iole and deph of chest compressions
\o enhance CPR resuscitation quality. A bar groph, ciong wah o meonome, guides you 1o ochisve
optimal comprassion levels. SeeThr CPR® fikers CPR arsbact 1o displey o patient’s undadying ECG
thythen o seduce infemagtions in compeessions, allowing the professional rascuer 1o sea undarlying
ceganized rhythms during resusciiation,

Advanced Copabilitios for Profossionol Rescuers
Three-lead patient monitorng and manual overrida offer more Rewdbility In monitorng, anakyzing,
and delivering maatmant.

The Recl Ditference in Defibeillation
When o shock is neaded, ZOWs Rectilinear Biphasic™ wavaform [REWY) providas maose cument,
maose detibrilotion efficocy, and less risk. REW wos designad specificaly lor ewermal debbrllotion

o conmel for vorigtions in potient Impedance,
Relickle ond Durable, Anywhere
* Exclusive IP55 duskwoter ingrass rafing

* Posses the 1.5 mater drop test

Compatibiity for Time and Cost Savings

* Complate electrode compasbility with ZOAL's AED Plus® and line of professional defibsillators
* Botery compatibiley with 2CA1's E Saries®, M Serias®, and R Series® professional defibrllotors

ZOLL

AED Pro Specifications
ing Enargy Dispiy: Monitor display User abso has the abilty o
Jad ECG P RED Prots "stant
atve muarual mode oy with PR, which, when tumed
AL Farton. o 4 on. well prompt th rescuer o
- 1o mabng
FCO Sw Autoric G Correl ey v seloction, strven e gt
(AGG guin. promgts, and e prangts, Vokon oy s con st
e ot 30-300 byem 5% worteg [lemied opter] sndis

Eloesraies Onegioce OFA O padr?,
P et pads®, stat pads® IL and

Display Podorc peo L RO omiped
Scroen Toe. High-veslution LCD on-puoce sioctiods and (PR Ty e —
. tor b
Serven Siow 110 ek W 2 217 prowde Fleal PR Helg for cate and ki ard peckatee modes.
inches M. gt of CPH chinl comgrissnns.
Swoep Speed 75 mm/ec. Maruat Energy selection user General
Pl Flan 3 pacanite confpustie 10, 5L M0jpdes gy 303 foninazin
oot Hearratn, b LT s il 1735 sl 8.4 73 S o
0 wervirm, it promgts, PR Soms Autpmatic Evalsates Wight <5 s (28 gl with
b o, buttory gacge elageed ebectod conmoction and patet
e e Derin Srche Mews o
s ancoads AN DF40 EN BG01-1,
Event Documentation Shockabla Rythms Vel gy G617
Thew lotamalnerveinibe mamery,  OTMSORWB ST MO P Syt Al putent
i comctiom are electicaly
0 mintes of L4 ke
E5 and 8 n
witkeut suck recortieg 145 200 tprn packaaicd Environmestal
e o c
10 5.5 hovrs for a single rhcsed Megsoramnt Forge- 10:00hes. g
ol ECG and avere fata Expuncedt Frompis: Audbie woice procpts Storage st Shppng
and transfer el Tenpersiure 30 € 1a 7 €.

e oot
Fvant Bovew & Reporing.
Rusraahbr® Code Rovaew sobware

ersiond Mo

of aperetion. Teat prorrgt e
ahvanps Wieh 20
Admnisteation Saftwars
AL s o conbipr vich

promgts on/off.
Controds: CR/OIF, Shock, Softkeys.

Confsgurability
001 Advtraton Scftuane

Stock ECE82T, 1006
Drop Tast 1 5m por ECE22-T2
Mool Wt by IEC.
S

octonuyens Conguaiiny
B CISPR. 11 Dass B Rated

Defibrillator @Az

Wanatoen: 20U Ructinnar the e
wavetorm. AED Pra 1o desired medical

Enangy: 50, 10 55 jouies pretceel or drecsion,

[pockamick 170, 150, 700 ks Ayt OFTONS: User can

[kt proconfigurnd conliqes the atsbty to

Charge T Loss s 1 soconds 4 8 pabert durg the O

with .

D bamaries wil result 183
fonger defibrilaty charge time:

PR Dot s can conigny
(PR dtion o 30 siezendi
indefrite, depanding on protocol

. S L

DF-50 IEC 60601

Dt Ve P sk eaery
e bon ackded protection, witend
DA port, wall sign

ZOLL




Marketing Materials — Specification Sheets — cont.

Side 1 Layout

1.8in.
o

100% Tint PANTONE 3005 C

Product Name
26 pt. Futura Bold

AED Pro’

Silhouetted product photo with
Marketing Description .6 in. drop shadow
21 pt. Futura Book > Technical Specifications
\/
3.6in.

High-Quality CPR and Minimal Pausing, Every Time

Real CPR Help® provides you with reaktime feedback on both the rate and depth of chest compressions
to enhance CPR resuscitation quality. A bar groph, along with @ metronome, guides you to achieve
optimal compression levels. See-Thru CPR® filters CPR artifact to display a patient’s underlying ECG
rhythm to reduce interruptions in compressions, allowing the professional rescuer to see underlying
organized thythms during resuscitation.

11 pt. Futura Medium — > Advanced Capabilities for Professional Rescuers
Threelead patient monitoring and manual override offer more flexibility in monitoring, analyzing,
and delivering Ireatment.

The Real Difference in Defibrillation

11 pt. Futura Light — > When a shock is needed, ZOLLs Rectilinear Biphasic™ waveform [RBW) provides more current,
more defibrillation efficacy, and less risk. RBW was designed specifically for external defibrillation
to confrol for variations in patient impedance.

Reliable and Durable, Anywhere
* Exclusive IP55 dustwaoter ingress rafing

* Passes the 1.5 meter drop lest

Compaitibility for Time and Cost Savings
* Complete electrode compatibility with ZOLL's AED Plus® and line of professional defibrillators

* Battery compatibility with ZOLL's E Series®, M Series®, and R Series® professional defibrillators

ZOLL - =

21



Marketing Materials — Specification Sheets — cont.

Side 2 Layout

11 pt. Futura Bold —

15% Tint PANTONE 3005 C —|
(Using blue bar for related
images, graphs, screens, etc.)

2in. _
> High-Quality, AED Pro Specificati <
Uninterrupted CPR
Real-Time CPA Feedback ECG Monitoring Energy Display: Monitor display User also has the ability to
Supports Optimal Compressions Patient Connection: 3-lead ECG indicates selected energy in configure the AED Pro to "start
- cable. manual mode only. with CPR", which, when turned
[ Input Selection: Fully defibrillator AED Function: Auto analyze and on, will prompt the rescer to
protected. charge x3 with programmable auto p:rfom] CPR prior to analyzing
ECG Size: Automatic Gain Control energy level selection, screen the patient. _
{AGC) gain. prompts, and voice prompts. l‘mf;w.zdwe:.wn adjust
Heart Rate: 30-300 bpm £5%. toTD e }'&‘; ::noﬂ';;mjlmz:
CPR stat-padz, stat padz” Il Mote: Text prompts are always )
Real CPR Hel's reah-ima rate and dspth Display Pediatric pedi-padz® Il CPR-D-padz displayed.
Taodhack improves compeassien qualty. Sereen Type: High-resolution LCD one-piece electrode and CPR Shock Energy: Adjust shock energy
display. statpadz two-piece electrodes level for semi-auto mode, for both
Sereen Size: 302 inches W x 227 provide Real CPR Help forrateand a1t and pediatric modes.
inches H. depth of CPR chest comprassions.
Sweep Speed: 25 mm/sec. Manual: Energy selection user General
Vigwing Time: 3 seconds. configuiable, 120, 150, 200joules g0 16 e 19210
Digleyd ot Hor et ‘;‘”‘Fﬂw—m?”i":v': ‘P::m' {235 cm)x 84 n {23 9.cm) deep.
waeform, text prompts, emrAulomanc: tualuates Weight: < 6.5 1bs 2.9 kg) with
bar graph, battery gauge, elapsed  electrode connection and patient disposable battery and electrodes.
“Giod Comprussises” massaga einfurces time, number of shocks delivered. £Ca m'red i Design Standards: Meets or
consistoet,high-quality CPR comprossios. :m:;m-m — exceeds AAMI DF-80, EN 606011,
Event Documentation e ENBOEDI-12
—> ven mocumena fibrillation with amplitude >100 U/ - .

. . . Type: Intemal non-valatile memory. 5 - Fatient Safety: All patient
Artifact Filtering Displays Memory Capacity: With audio and wide complex i Jectricall
U“d“lﬁ“ 9 Mm recording enabled, 20 minutes of tachycardia with rates greater than isolated,

. ECG, operator and device actions; 190 bnm (adult and greater than

Without See-Thru CFR without audio recording, 1.45 g}ﬁ?ﬂlﬂ? Environmental
hours ezch for 4 patient records or tion Pads mpedance Operating Temperature: ° C
up to 5.8 hours for a single record Measurement Range: 10-300 ohms. W05 L
of ECG and event data. Expanded Prompts: Audible voice prompts Storage and Shigping
external data storage and transfer and text messages guide user Temperature:-30° C to 70° C.
available with USB memory stick through complete sequence Humidity: 10% to 95% relative
(nat included]. of operation. Text prompts are humidity, non-condensing,
Event Review & Reporting: ahways displayed. With 20LL Vibration: MIL Std. 810F, Minimum
RescueNet® Code Review software Administration Software Halicopter Test.

With See-Thru CPR wversion 3.30 or higher. {ZAS), user can configure voice Shock: [EC B8-2-27: 100G,

= Communications: IrDA infrared prompts on/off. Drop Test-1.5m per IEC 68-2-32.

wireless for communication with Controls: ON/OFF, Shock, Softkeys. N )

Tag Line —
8 pt. Futura Bold
250 pt. tracking

San-Thau CPR filtars out comprassion astifact,
Tachucing the nesd 1 $10p compeatsions ko see

personal computer or external

> ADVANCING
RESUSCITATION.
TODAY."

ZOLL Medical Corporation

MaterialWater Ingress: |EC
60523, IP55.

USB memary stick transfer. Configurability Flect ic Compatibily
o ZO0LL Administration Software (EME) CISPR; 11 Class B Rated

Defibrillator (ZAS) Allows user to manually and Conducted Emissions.

Waveform: Z0LL Rectilinear adjust the configuration of the Electromagnetic fmmunity: AAMI

Biphasic™ waveform. AED Pro to desired medical DF-BO; IEC 60601,

Energy:50, 70, 85 joules protocol or direction. Electrostatic Discharge: 1EC

pediatrick; 120, 150, 200 joules Analyze OPTIONS: User can 61000-4-2,

{adult] preconfigured. configure the ability to Conducted Susceptibility: IEC

Charge Time: Less than 10 seconds ~ @nalyze 2 patient during the CPR £1000-4-6.

with a new fully charged battery, period by depressing a softhay. Options: Vinyl foam-molded carry

Depleted batteries will resultin a CF# Duration: User can configure case for added protection; external

CPR duration from 30 seconds to

longer defibrillator charge time.

indefinita, depending on protocol

Inventory information
6 pt. Futura Light
8 pt. leading

IrDA port; wall sign,

Worldwide Headquarters
269 Mill Road (L
Chelmstord, MA 01824
478-421-9655 c e
800-348-9011 -~
Specilications suject fo changa withost sotice.

- SN oy, AED) P, CFR Dtz CFR
For subsidiary ach T :::mu';wm podipads, e, Feal PR s, Rscusbe, ctinaa Bl S T
as well as other global locations, please anelfor W their <«
go to www.zall.com/contacts. Pristed inUSA 011110 6560076 T ®

Copyright and legal
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6 pt. Univers Condensed Light
8 pt. leading

11 pt. Futura Bold

11 pt. Univers Condensed Light
13 pt. leading
1 line space between paragraphs

8 pt. Univers Bold Condensed

Z0LL logo



Marketing Materials — Tech Notes & Guides

Examples of Tech Notes & Guides

Tha key components of an opfindl code rmponia
1. oy recogeiton fai fe potent & detsdoiting o

SIMPLITILD ADUAT MLE

Tt charts below show e AHA Ad 1) ond Advonced Condios e Support (AC1H clgorthes o3

w0 e o o b

Early Defibrillation in the Hospital
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Marketing Materials — Advertising

Advertising for ZOLL and the various product
brands should conform closely to the following
examples. They show placement options for the
headline, ZOLL logo, and legal copy. The designer
should choose the appropriate layout based on
content, headline and artwork.

Note: all headlines should have initial caps

where appropriate. No period is necessary.

To support our various products and solutions,
a ZOLL blue “border” was designed to create

a branding foundation and consistency for our
advertising campaigns. Qver the past year it's easy
to see how the application of this ad design
unifies our products, messaging and brand
awareness. This is important since “exposure”
over a long duration is the key to awareness
and messaging through advertising. The tagline
Advancing Resuscitation. Today.® is used in the
bottom blue border with all products except
Thermogard XP (since not approved by the FDA
for use in resuscitation from SCA), when the size

of the ad permits.
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At the Heart

of Better
Outcomes

CARING
POWERFUL
LIFESAVING

You give it your all for your cardiac arrest
patients: care, compassion, clinical expertise,
and vital therapies.

Your hands are at the core of your care. They provide the lifesaving therapy your patients rely on to see the
next day. So you need to make sure your compressions are consistently on target for rate, depih, fime on ches!,
and recoil

With ZOLUs Real CPR Help®, you can deliver high-quality CPR 1o each and every cardiac arrest patient fo
impact the chance of survival. In fact, you can double it. A large study from Arizona proves it

ZOLL

Improving outcomes is in your hands.
For more information, please visit www. zoll.com/hands,

i e 11

Does he need a trauma center

ﬁ or the local hospital?

Trvaatyyanr-old moka n o modor
vihide omidand. Aubog bos deployed.
Con has signilicond konkand domnogs.
ks ha blsadng mamally? Hemamhoga & the laoding cose o
death ok mpry!

The nanr romma porovakrs on dhe A0IL X Sanac® hap pou
ooaraaly oad quickly oessss your poliens 5 you om e

ZOLL

e 4 2L I e A O o S, T SR
K P01 il Epio, Bl L4, B om0 el gl o
]




Marketing Materials — Advertising — cont.

Web address for contacts should be all on
one line and list as www.zoll.com/contacts.

EXPANDING YOUR HORIZONS
IN ADVANCED CRITICAL CARE

S -

ResQPOD” ITD
ResQGARD’ ITD

lig
Hitud compe
velsof care.

Learn more about ZOLUs resuscitation solutions at
www.zoll.com/military or call 1-800-804-4356.

Don't guess when performing pediatric CPR

pediatic arests involve @ nonshockable thythm, CPR is essentiol to save a lfe. Bu siu

Since fhvee out of v
ildren are deep enough. f @ siaggering 92% of compressions are foo shallow—less

that only 8% of compressions in

than onehid he recommended depih—guessing is nof @ good oplion when if comes fo CPR.

The ZOLLR Series® defibrilator with OneSiep™ Pediatric CPR Electiodes eliminates the guesswork.

When you can accuraiely defermine CPR compression deph and rate, measure CPR idle fime, and accurctely gauge

ou need fo provide highaualiy CPR

CPR periods o deliver apiimal venilation, you have the guider

Read more about pediatic resuscitafion and the importance of highaquality CPR
in the education booklet Pediatric Resuscitafion at weww. zoll.com/ pediatric

I, S S g e ZOLL

a lfe takes highquality CPR, early defibrilation, and effective postresuscitation care. I also

tinve fo make

g it your all, knowing you did everything you could to help your paient

1y step of the

memories. ZOLUs advanced resuscitafion fools support you in caring for your pafients e

way—through every link in the Chain of Survival—so they have the best chance of living e fo s fullest

To learn more about how you can help save more lives, contact your local ZOLL representafive,

or visit us online at www.zoll.com

15201 Mesta aportin. 21 regstrad ot 2L Nedes aprtin
et
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ure blind fo yo

quy Visits, h o €4 ok s o
One Record

vting. The firt solution for mobile int

A Community

Paramedicine First e i

Smart, patient-focused charting for community care: only with EMS Mobile Health.

To request more information, please visit ZOLL
connect.zolldata.com/ems-mobile-health. -




ZOLL E-mail Blast Template

Eblast template

Maintaining 36°C is a

Balancing Act

Tar priissly mantan tanget tMOOrAte, you néed the proper taol—especilly whon you are balancing on the adge
IbaTwaen the “fever” and “shivering” Zones. If you chocse 1o cool 10 36 'C, Tharmagard XP¥ (TGXP) ensures that the
[patient does not become febrie and that the rarget.!
With TGXF:

* Maintiin target teMperature 97% of the Time, versus 55% with surface cooing.?
* Low rate of shivering (434)."

Gat thes Latest isaue of Tharapeutio Hypathermls and Temp it and mane bt how TEXP
provides the precsion and control you need to stay on target.

rgar s, ot 8L, Enmicar Cave Mo, PO Y0304,
Trcwderasen C8L o 8. Crteal Core. 200711937,

EOLL Mebeal Comprration 269 MENoad  Chelmiford, MA 01824

Unazacrta from # biiue emas

Landing page template

ZOLL 1.800.804-4356

Maintaining 36°C is a
Balancing Act

Thank you for your interest

Please fill out the form below to learn how Thermogard XP®
(TGXP) is the precise way to hold steady at 36°C, and to
receive the latest issue of Therapeutic Hypothermia and
Temperature Management.

First name®
Last name*
Organtzation™

Sireet Addres®

State/Province
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Web Design

ZOLL corporate home page

o Q ) Careers | Product Manuals
z LL Lifevest ble Defibe | Data

SERVICE & SUPPORT

R Series Defibrillator LifeVest Wearable Defibrillator

Resuscitation and Acute Critical Care Solutions Mo bt Bioatas

Product page

ZOLL Q@ Careers | Product Manusis
LifeVest bl Data

PRODUCTS.

X Series for EMS

Product Infarmation

Literasure
Defibrillation

Pacing

Rectiinesr Biphasic Technology
Electroce Finder

Edeaming

Product Manuals

Related Info

Addressing the Evolving World of EMS

Inthe ever-changing world of EMS, you need to ensure the monitordefibrillstor you buy today wil keep pace
with the progressive vision of pre-hospital care.

The 20LL ¥ Series® fibrilator, built on an expan latform, addresses EMS needs now and
mawving forward. Likely half the weight of what you carry today, it defivers the capabilities you expect from &
full-featusred monitor desigred for use with 8 patients, ranging fram neonates through aduls. It festures:

n® to nearty triple the odds of your patients surviving cardis: arrest!
Bikzies 1o recuce time-to-balloon by interfacing with all leading ECG management and
STEM systems

www.zollmedical.de
www.zoll.fr
www.zoll.nl
www.zollmedical.ru
www.zolldata.com
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PowerPoint Templates

The templates below are located on www.zoll.com/shareit. Go to the templates on the
top right menu and click PowerPoint. These files are called ZOLL PowerPoint Template
2016 with the name of the market at the end of the file name. We have files for EMS,
Hospital, Public Safety, IVTM, Military, and Corporate. The “Corporate” template is best
for general use or if a market segment is not appropriate. If you do not have access to
the Shareit, please request the template via In-house Communications.

Corporate Title Slide

ZOLL Medical Corporation
Resuscitation and Acute Critical Care Solutions ZOLL_

Market Title Slide
Each market has its own template with applicable photography.

ZOLL Medical Corporation

Global Leader in Resuscitation

28



14 in.

Stationery

v

Business Cards (Updated November 2015)

31 in.
1.73in.

>

ZOLL

»

<

1.07 in.

An Asahi Kasei Group Company

ame

<

8.5 pt. Futura Medium/PMS 3005

<

Title
Specialty Area
000.000.0000 (direct) <«—

123 Any Road

Any Town, ST 01234-5678 <
000.000.0000 (main)
000.000.0000 (fax)
name@zoll.com

www.zoll.com

16 in.

$

9.5 pt. leading

7.5 pt. Futura Book
8.5 pt. leading

—— 8.5 pt. Futura Book
9 pt. leading

Specialty Areas (if relevant)

« Resuscitation Products (covers defibrillators, AEDs, AutoPulse®, Power Infuser®)

« Temperature Management (covers temperature management products)

o LifeVest®

« Data Management Products (covers RescueNet® and CodeNet® products)

New online ordering for business cards. Please see your corporate admins for more

information and ordering.
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Stationery — cont.

ZOLL Letterhead and Envelope

1in. )
—_— 5.951n. N
75 0n. l
z 123 Any Road
Any Town, State 01234-5678
L <« .
. - (000.000.0000 fimain] ? gt FUIfoZ_Uth
. 000.000.0000 (fax) €——————— pt. leading
1.485 in. www.zoll.com
375 in.
—>
375in. ¢ <« Ay u
123 Any Road i
Any State, ST 01234-5678 %J ;fu/g;‘ﬁgm
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Electronic Templates

Electronic templates are available for letterhead, fax, and memo. Please download the files
from www.zoll.com/shareit under ZOLL Corporate/General Marketing. If you do not have access
to Shareit, please contact Chelmsford Marketing Communications at ZOLL.

ZOLL Chelmsford E-Letterhead Template

ZOLL

11 pt. Arial Regular ——— 3 Text Here
13 pt. leading

31



E-Memo Template

How to Use This Memo Template

Select text you would like to replace, and type your memo. Use styles such as Heading 1-3 and
Body Text in the Style control on the Formatting toolbar. To save changes to this template for
future use, choose Save As from the File menu. In the Save As Type box, choose Document
Template. Next time you want to use it, choose New from the File menu, and then double-click
your template.

| Header is already embedded

ZOLL

into Word Document
26 pt. Arial Regular —| 5 M emo
To: [Click here and type name]
From: [Click here and type name]
CC:  [Click here and type name]
Date: 4/12/10
Re: [Click here and type subject]
How to Use This Memo Template
Select text you would like to replace, and type your memo. Use styles such as Heading
1-3 and Body Text in the Style control on the Formatting toolbar. To save changes to 11 pt. Arial Regular
B S

this template for future use, choose Save As from the File menu. In the Save As Type 13 pt. leading
box, choose Document Template. Next time you want to use it, choose New from the
File menu, and then double-click your template.
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E-Fax Template

ZOLL Chelmsford Fax Template

ZOLL

Header is already embedded

into Word Document
36 pt Arial Bold 3 FAX
To: From:
Fax: Pages: <« 10pt. Arial Regular
Phone: Date:
Re: CC:
O Urgent O For Review [ Please Comment O Please Reply O Please Recycle <«—————— 9 pt. Arial Regular

This is the revised template.
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E-mail Signature

To be consistent with ZOLL's corporate
identity, it is preferred to sign all e-mails in
a consistent manner as shown here.

An individual’s name, title and contact
information can be added.

The e-mail signature file and instructions
can be provided upon request from
Chelmsford Marketing Communications.

Instructions for adding e-mail
signatures to your phone

Upon request, you will receive a separate
e-mail entitled “Signature e-mail.” Open
this in your computer and edit it, and then
forward it to yourself (remembering to
remove the e-mail signature that Outlook
might add). Open this forwarded e-mail
on your phone and follow the instructions
below. Then type in your specific information
in place of the placeholder copy.

iPhone

In the signature e-mail:

1. Hold down on screen until magnifying
glass appears

2. If not entire signature is selected, drag
selector bars to the beginning and end of
the signature

3. Choose copy

Go to the Home screen:

1. Go to Setting

2. Mail, Contacts, Calendars

3. Signature

4. Hold down until magnifying glass appears
5. Choose Paste
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Name

Title

Department or area of expertise
000.000.0000 phone
000.000.0000 cell
000.000.0000 fax

name@zoll.com

www.zoll.com

ZOLL

An Asahi Kasei Group Company

This email message is for the sole use of
the intended recipient(s) and may contain
confidential and privileged information. Any
unauthorized use or disclosure is prohibited.
If you are not the intended recipient, please
contact the sender by reply email and
destroy all copies of the original message.

Android

In the signature e-mail:

1. Press on text until selectors appear

2. Drag selectors to select the entire signature
3. Press once to copy to your clipboard

Go to the Home screen:

1. Go to Messaging

2. Choose Z0LL account

3. Choose Options

4. Choose E-mail Settings
5. Choose Compose Options
6. Choose e-mail signature
7. Press on screen

8. Choose Paste

You can also find these instructions on
www.zoll.com/shareit.



Frequently Asked Questions

Is there just one website for the entire company?

While we are encouraging the use of www.zoll.com by all companies as a point of entry to ZOLL,
visitors will still be redirected to sites set up for specific products such as RescueNet® products
and the LifeVest®, as well as individual countries. These sites, however, have taken on more of
the look and feel of the primary www.zoll.com site.

Does everyone worldwide now have a ZOLL e-mail address?
Yes. We recently completed the migration of every ZOLL employee to a jsmith@zoll.com e-mail
address format, which further reinforces our ONE ZOLL branding.

What is the advantage of ONE ZOLL?

As the company continues to grow and there is more overlap in the markets and customers

we sell to (e.g., Defibrillators, AutoPulse®, LifeVest®, and Temperature Management all touch
hospitals), it makes sense to have a unified name and image. Multiple sales groups, for example,
will be able to better leverage ZOLL's size and reputation if they present themselves as one unified
company. Using just “ZOLL" solidifies the company’s position, not only in terms of being a major
player in the broader medical device and software industries, but within the customer segments
we market and sell to.

This is why, for example, that the templates for business cards, letterhead, and e-mail signatures
use only the ZOLL logo with the circle R (®), without the “Advancing Resuscitiaton. Today.”
tagline.

How should I refer to other ZOLL offices if not by a subsidiary name?

The easiest way to make the distinction is to refer to the product line that is marketed or
manufactured out of a particular office: the LifeVest® operation, our Data office, etc. You could
also use a location: ZOLL Chelmsford, ZOLL Broomfield, ZOLL Colorado, etc., just as we do already
for our international offices—Z0LL Germany, ZOLL France, etc. These examples apply to use in
conversation or in correspondence, but are not meant to suggest formal names. At the end of the
day, we are all simply just “Z0LL."

Are there any instances where these subsidiary names will still be used?

In some cases we have not yet legally changed entity names, so the subsidiary names may
continue to appear on legal documents such as purchase orders and contracts. \Where we can use
just ZOLL we should. If we have to use other names for legal reasons, that is okay, but we should
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Frequently Asked Questions — cont.

not confuse that name with how we want the marketplace to think of us. To our customers, we
want to be just ZOLL.

How should we distinguish between individuals who may have the same title as
colleagues in other offices?

Generally, we should not worry ourselves if titles overlap. Usually the person we are speaking
to or corresponding with will understand who we are and our role in the company. While there
might be some confusion in the marketplace, it is better to live with the confusion than to have
customers, and our own people, identify with a specific division rather than with just ZOLL.

Where a distinction is needed, here are the descriptive terms that can follow the title:

Core Products (covers defibrillators, AEDs, AutoPulse®, Power Infuser®)

- Temperature Management (covers temperature management products)

«  LifeVest(covers LifeVest®)

Data Management Products (covers RescueNet® and CodeNet® products)

For example, Elijah White, based in Chelmsford, could be Vice President of Marketing, Core
Products, and Jason Whiting based in Pittsburgh would be Vice President of Marketing, LifeVest.
The salesperson calling on hospitals for AutoPulse® and R Series® could be Hospital Territory
Manager, Core Products; the comparable salesperson for the LifeVest® could be Territory
Manager, LifeVest. An EMS rep selling X Series® and AED Pro® would be EMS Territory Manager,
Core Products, whereas his/her counterpart selling Data would be EMS Territory Manager, Data
Products. Or, better yet, they could all just be from ZOLL!

Bottom ling, try to just be from ZOLL. But if a specific description is needed, consider using a
product or a location, or a customer type.

Do I have to use the ZOLL e-mail signature template?

Yes, you should use the ZOLL template to ensure brand consistency, including the correct logo and
required spelling of ZOLL in all capital letters. It also includes important legal information at the
bottom, This email message from Z0LL Medical Corporation is for the sole use of the intended
recipient(s) and may contain confidential and privileged information. Any unauthorized use or
disclosure is prohibited. If you are not the intended recipient, please contact the sender by reply
email and destroy all copies of the original message. This lets the recipient of the e-mail know

it is being delivered from a “corporation,” which is an important legal protection for the sender.
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Frequently Asked Questions — cont.

This is applicable to all of the ZOLL offices. Also, the new shorter signature was designed to
include only the most important contact information and to help save paper when someone opts
to print out an e-mail. If you need instructions for setting up your e-mail signature, please contact
Genevieve Marotto, gmarotto@zoll.com, 978-421-9526.

How is Asahi Kasei being worked into the ONE ZOLL branding?

Because AK values the strength of the ZOLL brand, they have not made inclusion of their logo a
requirement. We reference our relationship to AK in press releases, both in describing ZOLL as an
Asahi Kasei Group company and then explaining what the AK Group is. We do the same on our
www.zoll.com website in the “About Us” section. There is an AK Group company logo that has
“Asahi Kasei ZOLL Medical” under it, but this is not being used by ZOLL. The relatively new ZOLL
Japan organization is using “Asahi Kasei ZOLL Medical” as their name and both company logos
at times, but we are working with them to streamline this branding, with the emphasis likely to
remain on Asahi Kasei as the locally recognized brand.

Who should | contact if | have any questions?
Please contact Susan Schumacher in Chelmsford, 978-421-9787, sschumacher@zoll.com, for any
clarification you might need. Thank you.
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